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The A4A/PR club at UCF









Quotes Member Meeting Minutes

September 28,2007



Announcements
·  C-Day
· October 5th @ Lake Claire from 12pm-3pm

· October 2nd – Shirt Day after Board Meeting @ 4:30

· Bring your own shirt!!

 Alumni Panel! 

· Sultana Ali- MPB Communications 

· From Marketing side and business
· 3 years @ MPB on PR side
· Didn’t’ really know at first and learned a lot and learned quick

· She didn’t even know she was even doing PR through United Association. Now on National Board!

· Interesting especially @ an agency! 

· Learning Time Management key

· Geo Morales- Account Manager Concensus Communications
· c/o 2000
· @ FL Dept of Law Enforcement- Public Affairs
· Kissimmee @ the Bureau

· And Before that FL Hospital

· Laura Kern – Broad & Cassel

· Didn’t think that I’d be in a Law Firm but the advantages and being involved in other organizations in FPRA. 
· Courtney Austin- EVOK: Account Executive
· Advertising
· Use to work @ Push in PR

· Elaborated on experienced!
· Chris Gent- KUA
· Kissimee Utility Authority 6th Largest Co in Central FL
· Operate several power plants

· Corporate PR
· C/O 1987
· Wayne Kan- Graphic Designer Art Director for an Ad agency: Chernoff Newman
· c/o 2006 

· What made you make the transition from PR to Ad Agenices?

· CA: Stansbury, and advisor, pushed her to PR, and the professional sector working @ an agency seeing the other side of things didn’t really fit so she made the switch.
· When looking in interniships…
· GM: When a student, looking into internships and was actually working w/ Media Relations, and FL has a great program that he looked into. After interning there his boss, saw his potential and hired 

· Did you save stuff from school and other internships?

· GM: Of course! I’ve saved everything from the beginning @ FL Hospital. It’s important to keep a portfolio

· LK: My portfolio was the reason I got my job @ Broad & Cassel. After interning @ consensus, that really helped showing all the planning to the end result

· Have you been on the other side of interviewing? What do you expect?

· CG: Under 1000 for one position. 2 things that stand out is (1) UCF grad and (2) internships carry a lot weight. Hiring someone w/ a suffice amount of internships is better vs. someone who hasn’t. When applying for a resume, use a professional email verusus “sweetcakes”! You’ll be come the laughing stock of the resumes. Myspace is now being looked at.
· GM: We’ve looked into Blogs about people that may have written about clients.

· Have you done minors?

· LK: Political Science is the final one. It’s helped at a law firm but changed it a lot.

· GM: I didn’t minor just went out in the work force.

· CG: Mine was Radio/TV and worked @ Ch. 6 and realized that I didn’t want to work there. I

·  What do you think about getting a masters?

· LK: When I did, I thought about it and talked to one of my mentnors and he tod me in the Ad/PR/Mkting field it doesn’t hold a whole lot of weight and doesn’t help versus real like experience. Just learn more about your field. 

· GM: If you do, then do it right away. Don’t stop after you graduated, but it’s hard after you have a job. From professional to personal it’s difficult. Start right after school! 

· CG: whther in acct or engineer got their masters instead a MBA. If you want to go executive, you’ll need to understand that as a PR Professional. Very well rounded (the mba experience). 

· Being involved in different organizations has helped you how?
· WK: AIGA and Ad2. Being apart of those started at the graphic design and become friends w/ people that you’ve met through professional events because what if you interviewer is someone you know or someone another professional might. Now

· CG: Monster doesn’t show a lot of jobs that aren’t advertise. Direct contact w/ people who may know of someone that’s qualified and could be. 

· CA: Never had an “official interview”. Every job I’ve had I had known from direct contact.

· LK: VP of Roast and Toast being on the FPRA Board. Next year, January there’s fun along w/ helping prepare for it!

· WK: Best jobs I’ve had are the ones NOT on monster and one’s you’ve heard from the word of mouth.

· GM: it’s a way to keep up w/ your industry staying networked.

·   Back to photoshop, how often do you use indesign and other adobe etc?
· LK: Photoshop almost daily, from a number of things like resizing and what not. Depending on employer. 
· WK: I use all of them that’s my life that’s what I work with daily

· GM: We didn’t have a lot of programs to work with.

· CG: I use photoshop and indesign everyday.  

· MAC or PC’s

· Account use PCS

· Agency use MACs

· Graphic Design 

· WK:Started w/ Graphic design but relates to PR. He was in Graphic Design program first and then learned more PR after. It depends on what kind of place your at. As an agency our client is very diverse. Duda and Sons to FL Hospital. Photoshop and Illustrator are most used and sent to the finall result. 

·  How do you feel being on non-profit orgs?

· GG: It’s just part of your network. Some employers rely on employees to be active into a certaine extent.

· GM: Building that network and allies to help out w/ you need something. Something that you personally want to do and help

· WK: I think that the companies see it as free PR. 

·  If you do have resumes

· WK: Creativly making resumes. First thing I look at is the resume. Design it something to personalize. Good sense of typography is really noticeably. How clean it is. 

· CG: More and more companies are having you scan your resumes. Some doing even see what your submitted. It’s just scanned

· CA: As on the account, I’m the liason and need to professional. My words can be creative but as far as creatively goes it’s minimal. Keep it related to each company. Critique to each job specifically

· How hard is it to manage account?

· SA: it’s tough. Sometime as to how much each pays. Depending on what their demand is. Massey services is pretty quick. If someone asks for something and no ETA then email back immediately and consistently rearranging.

· LK: It can get crazy but it’s just time management. Learning how to use outlook correctly however it works for you, you can 

· CA: Organize, Attention and detail … VERY KEY
·  What kind of INTL work do you and where do you go?

· SA: Local board of directors right out college and noticed the local work and gradually moved up to national. I can go to NYC 4x a year. Last year went to Buenos Aires and representative from Tanzia and Netherlands and working around the world

·  Tips for working for out of Orlando?

· LK: FPRA and PRSA do have job banks.

· SA: People in the communities! Setting up the networks outside of work and inside of work. The transition in an agency is so rapid!

· Dr. Davis: Don’t forget to ask the faculty. 

· WK: The 3 I’ve hired were from Dr. Davis or jMac!

·  What about foreign language experience?

· GM: I speak Spanish. It’s always a plus. Especially in Orlando. 

· SA: Not an expectation, but knowing a little is a def. benefit.

· When your trying to hire sometone do you find a person based on their experience instead the portfolio

· CG: each time I get a resume I ask to have a writing sample b/c a lot of what we do is writing. Looking @ what you’re going to bring to the organization and if you’ll fit in the organization. Personality to fit in is important.

· SA: The personality dynamic is important especially in the corporate aspect and finding out how to manage is really important. Just be honest, if you don’t know how to do something just say it. If you do, then you can get yourself into some serious trouble.

· CG: we do some testing by blocking 2 hours and then after the interview will be put to the test.

·  How do you feel you’ve benefited from UCF’s growth?

· GM: I do feel that people are more aware. People are more aware that we are getting a med school and the stadium helps , and I think the NSOC has done a great job building an Ad/PR ticket. 

· CG: It’s interesting now that I have to buy my tickets from craigslists! UCF keeps a lot of alumni in town! If you were a member a quotes, then you transition into FPRA and may even know people you might’ve already worked with.

· Interviewees:
· CG: Should look into what the company actually does! Google. People have been asked do you know what KUA does? Answers: No, just that you’re looking for a PR position. It’s good conversation and check out google news and current events about the company.

· LK: Find your top 10 place you want a internship and look them up so when you walk to the table you can talk to them about it and it’s verrrry impressive.

· CA: I’ve had so many people that apply and don’t know what the position entails. They give a general sense of the job description. Don’t answer b/c I’m people person or I saw “What Women Want!”

· WK: I like “it’s my passion”

· CA: What’d you’re definition of PR and AD. Simply questions that get overlook but would really impress. 

· What it’s like/Day to Day in PR 

· SA: Not entirely just writing Press Releases, but it’s not just writing you need to research. Knowning your market and audience and the media. The gap from ad to pr, pr is just relation building. Schmoozing is important. Vary from planning events- writing releases- major crisis from a client. Chaos. Talking to a lot of people. Being on your email is constant. Nothing could have prepared me for it. 
· CG: People come in and panic when they see the media. You just have to realize they’re doing their job but don’t fret. We all carry the calendars on the phone. But sometimes it’s a wish list of what your day will consist of but it can change in a second. 

· Coroprtate to Agency
· CA: To each his own.A ge

· SA: Every clinet is differt. Coroprate sometimes drumming ingers to agency not a spare minute. Learn a lot more in small time

· LK: Corporate to Government to Agency and ended up @ Broad and Cassel. Corporate do stay late, not as hectic as Agency but do say just as busy. 
· WK: Agency is more fun. 
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